


Toit bottle beer has the potential to become a market 
leader in the craft beer category. Hence it should be built 
around centre-of-the-market communication ideas that 
have universal appeal



We are not dealing with yet another beer brand here. We’re looking at a 
market leader of tomorrow, at least in craft beers.

So only centre-of-the market ideas please. No fringe ideas. No niche ideas 
that appeal to a small set of people.



We are Toit. If anyone knows how to brew craft beer, we do.
We shall speak with authority, with an attitude, with 
confidence.



The challenge is to create a bottle brand that adheres
to the Toit spirit.

And yet is distinctive enough to not pass off as communication 
for the brewpub.



There are two ways to approach communication ideas. 

One, that emerges from the beer world, and the other 
that is intrinsic to our product.

We shall attempt both.



Obviously the Toit Brewpub.
Without it, the Toit bottle wouldn’t exist.









FUN WITH FRIENDS





There is something about Bangalore that gets you to make
friends effortlessly

The easy-going demeanour, chilled out people, laid-back 
personalities, the love for music, the pub culture, the weather, the 
cosmopolitan mix. 



Friends who are like you
Friends who are unlike you
Friends across age groups and 
socio-economic strata



Friends whom you invite home 
Friends whom you go out with
Friends whom you jam with
Friends whom you go to Nandi Hills with
Friends whom you talk work with
Friends whom you analyze gadgets with





Toit is a very friendly place.





They say that in Bangalore, one makes friends easily.
You know, they are right. 
Take me, for example. I make friends wherever I go. To be expected, since I am born 
and brought up in Bangalore. 
I don’t fuss, I’m not choosy, I don’t have airs. I don’t care who you are, as long as you 
are someone who loves Bangalore.
I won’t give you the cheesy stuff like oh, we’re so alike, or I’ll always be there for you. 
I’m your friend, not your partner or spouse. And, I don’t take myself too seriously. 



Let’s chill together, let’s hang out together, let’s laugh together. You pull my leg, and I’ll 
pull yours.
Get me to meet all your friends, your colleagues, and your family. They’ll look at you 
with new eyes when you introduce me as your friend.
Yes, I am indeed extraordinary. You can travel the world and you won’t come across 
any beer as special as I am. 
You’ll always find me chilling somewhere, and sometimes I chill standing on my 
head. Just give me a shout, and I’ll be ready to come out with you. 





Inspired by the taste of Toit bottle beer
(Which we have been consuming in copious amounts for the
past few weeks)





We are more refined
Full bodied, yet lighter on the stomach
A taste that lingers
Feels authentic



“Beer ka taste aisa hona chahiye
Some are too heavy, some are too watery
But this seems perfect”



With an attitude
Without being apologetic about our lack of modesty



And compels them to try us





As a beer lover, you’d have tasted many beer brands in your life.
But don’t be surprised if we tell you that if you haven’t tasted Toit beer, 
you haven’t really tasted beer.





People who frequent Toit, who love it, 
who follow it on social media 



As well as on our pages in social media
But most remain unaware
And some have misunderstood our bottles to be samplers
from our brewpub. 



In our premises as well as social media



The latter has a crown



Tell you that Toit is also now available as bottle beer
That it’s not filled from our vat
That it is sold through liquor outlets like other beers
That you can consume it at home





Hi, I’m Toit, your new friend.
What! Did you say that you don’t know me? C’mon, I’m world famous in Bangalore. If 
you love Bangalore, you’ll love me too. You don’t really have a choice.
 
I don’t fuss, I’m not choosy, I don’t have airs. When I make friends, it is for keeps.
Once you get to know me, you’ll want to introduce me to your other friends, to your 
family, colleagues, everybody. I believe it takes all kinds to have a great time.  



I am very witty, and never take myself too seriously. Sometimes, I may pull your leg, 
don’t mind. You can also pull mine.

You’ll always find me chilling somewhere, and sometimes I chill standing on my 
head. Just give me a shout, and I’ll be ready to come out with you. 



Brand Purpose
Beer lovers must know what 
freshly brewed world class 

beer  tastes like
Brand Philosophy

It takes all kinds to create a 
beer experience

Brand Personality
An efficient machine inside a 

chilled-out body

Brand Craft
Brewing unique, 
authentic beer

Brand Vision
To make the name Bangalore 

synonymous with beer

Brand POV
Everyone needs a place 

where they can be 
themselves

Brand Values
Never be judgmental. Never 
take yourself too seriously. 

Never try too hard

Brand Culture
A commitment, not a one night 

stand


